PRESS RELEASE

Half of Americans Prefer Opening a Small Business to
Retirement, According to The UPS Store® Survey
Second annual “Inside Small Business Survey” reveals both optimism
and fear for owning a small business
SAN DIEGO (May 6, 2019) – New data from the second annual The UPS Store® “Inside Small
Business Survey” reveals that the entrepreneurial spirit remains strong. Nearly two-thirds (65 percent)
of Americans dream of opening a small business, almost identical to the 2018 survey (66 percent).
What’s more is that the survey found that age is no indicator of entrepreneurial dreams: 54 percent of
Americans say that they would rather open a small business than retire, if money or health were not a
factor later in life. Dr. Luke Pittaway, Ohio University College of Business O’Bleness Professor of
Entrepreneurship, says this could be attributed to people living longer, healthier lives.
“People are living longer and remain healthier as they come up to retirement age, and many are
choosing to start a small business as a way to stay active. In fact, the proportion of people starting
businesses in the age range of 55 to 65 has increased in recent years, and at one point even
surpassed the typical entrepreneur age group of 25 to 35-year-olds,” Pittaway said. “Older people
tend to bring more financial wealth, experience and personal networks to their start-up efforts and
therefore have the potential to be very competent entrepreneurs.”

The survey also revealed that there is considerable encouragement for entrepreneurialism from one
generation to the next, with 62 percent of survey respondents saying they have hoped their child or a
child they know would grow up and start their own business. Among survey respondents who are also
small business owners, this jumped to 81 percent.
“The high percentage of respondents who want small business ownership for future generations is
fascinating and demonstrates the high regard that Americans hold for entrepreneurial activity,”
Pittaway said.
What Fuels the Dream: Freedom, Pride and Community Support

The idea of “being your own boss” continues to excite Americans the most about owning a small
business (57 percent), compared to 53 percent who said the same last year. Most respondents (54
percent) also believe that the prospect of succeeding and taking pride in what they build excites them,
compared to 47 percent in the 2018 survey.

In addition, community support for small business is strong. The survey revealed that 70 percent of
Americans make plans to support a small business when it opens in their community. Among
respondents that are also small business owners, that increases to 83 percent. According to the
survey, convenience (46 percent) and the quality of goods and services (45 percent) are the top
factors in determining whether respondents would rather shop at a small business than a bigger store.
“At The UPS Store, Inc., we recognize that U.S. small business owners are some of the hardestworking, most passionate people around,” said Tim Davis, president of The UPS Store, Inc. “This
survey reveals that the majority of small business owners, like our franchisee network, really want to
help new business owners in their communities succeed. And with 4,800 locations across the U.S.,
The UPS Store network is ready to help every step of the way.”
How’s the Economy? It Depends on Who You Ask
The survey showed that small business owners are much more optimistic about the economy
compared to the general population. In fact, 72 percent of small business owners believe the current
economy is a positive factor for the small business climate, compared to just 42 percent of non-small
business owners.

The Biggest Obstacle: Fear
For the second year in a row, fear seems to be the biggest obstacle to pursuing a small business.
Americans continue to identify their own financial security (40 percent), financial commitment to
operate the business (35 percent) and fear of failure (35 percent) as the major barriers to starting a
small business. This is slightly improved from the 2018 survey at 45 percent, 39 percent and 37
percent, respectively. In addition, survey participants say the top expenses that would worry them if
they owned a small business are basic operating costs such as utilities (54 percent) and supplies and
equipment (50 percent). Almost a quarter of respondents say shipping expenses would worry them if
they had a small business.

Bring on the Technology

Interestingly, one thing survey respondents do not fear is technology. A new insight from this year’s
survey reveals that Americans are optimistic about the use of technology in small business. Nearly
two-thirds (64 percent) of respondents believe artificial intelligence, such as autonomous machines
and 24/7 automated customer support, will be helpful for small businesses competing in the future.
And more than two-thirds (69 percent) of Americans believe automation is beneficial for small
businesses.
“Surprisingly, Americans are far from fearing automation and artificial intelligence when used in small
business settings,” said Pittaway. “They see technology as a helping hand, providing tools and apps
that make their day-to-day activities more efficient and seamless.”

Current small business owners feel even stronger about the positive impact of technology. Nearly
three-quarters (74 percent) of small business owners surveyed believe artificial intelligence will be
helpful for small businesses competing in the future, and 78 percent think automation is beneficial to
their own business.
The UPS Store Supports Small Business
To support small businesses across the country, The UPS Store, Inc. invites entrepreneurs and small
business owners to enter the Small Biz Challenge, a national competition to find the most quickwitted, well-rounded small business owners who can handle anything that comes their way. The
contest will culminate in two live business challenge events in New York City and Los Angeles
featuring entrepreneurs vying for a chance to win a grand prize of up to $25,000 to help grow their
business.
For more information about how to enter The UPS Store® Small Biz Challenge, visit
www.theupsstore.com/smallbizchallenge.

For the full Inside Small Business Survey results, visit www.theupsstore.com/insidesmallbusiness.
Survey Methodology: The UPS Store, Inc. commissioned Atomik Research to run a general population online survey of
5,009 adults in the United States. The margin of error fell within +/- 1 percentage point with a confidence interval of 95
percent. The fieldwork took place between March 14 and 20, 2019. Atomik Research is an independent creative market
research agency.

RULES & REGULATIONS:
No purchase necessary. Open only to individuals (U.S. residents, 18 or older) who own and operate an independent (nonfranchised) small business (50 or fewer employees) in the U.S. Entries must be received by 11:59pm ET 5/12/19. Up to six

(6) finalists selected to compete in business challenge event. Finalists must be able to attend business challenge event.
Cash prizes awarded to finalists based on score in each business challenge (up to $25,000 in total prizes for each event).
Visit inc.com/theupsstore/rules for complete official rules, including eligibility and judging criteria. Void where prohibited.
Sponsored by The UPS Store, Inc., 6060 Cornerstone Court West San Diego, CA 92121 and Mansueto Ventures LLC, d.b.a
Inc. Magazine, 250 Greenwich Street, New York, NY 10007.

About The UPS Store
With approximately 4,800 locations across the U.S., The UPS Store® network comprises the nation’s largest franchise
system of retail shipping, postal, print and business service centers. The UPS Store locations in the U.S. are independently
owned and operated by licensed franchisees of The UPS Store, Inc., a subsidiary of UPS (NYSE: UPS). Services, products,
pricing and hours of operation may vary by location. For additional information on The UPS Store, visit theupsstore.com.
In 2019, The UPS Store ranked #5 overall in Entrepreneur Magazine’s Franchise 500 and #1 in the Postal & Business
Centers category for the 29th consecutive year. For information on franchise opportunities for opening a The UPS Store
location, visit https://www.theupsstorefranchise.com/. Follow The UPS Store on Twitter at @TheUPSStore and like The UPS
Store on Facebook at facebook.com/theupsstore.

